
 

 

The Greater Bay Area is fortunate in having a number of leading & well recognized tourism & hotel 

schools which have a wealth of talent. Despite having hectic and busy schedules, and attending 

international conferences from time to time, academic faculty may have little opportunity to find out 

what’s happening (tourism research-wise)  in our own “backyard”.  Tourism Research Exchange 

provides an opportunity for tourism & hotel faculty within the Greater Bay Area to get together in an 

informal setting to meet, share, & find out about what research activities colleagues are engaging in. 

For the inaugural exchange, faculty from four institutions have been invited to share their research & 

experiences. An invitation is extended to tourism and hotel faculty as well as students from all GBA 

institutions to participate in this exchange seek opportunities to network, and find out “what’s 

happening in our own backyard”. 

   

TOURISM RESEARCH EXCHANGE  

15:00-17:00, Wednesday, 13th March 2019  

Room FB114, Forward Building, Taipa Campus, Institute for Tourism Studies 

 

 

 

 

 

 

SPEAKERS 

 
 

 

Power Imbalance, Interdependence, and Stakeholder Relationships in Tourism:  

The case of Kaiping Diaolou World Heritage Sites, China 

Bing ZUO, Professor in Tourism Management 

School of Tourism Management 

Sun Yat-Sun University 

 

 
 

Understanding culinary tourist motivation, experience, satisfaction, and loyalty using a 

structural approach 

Elizabeth AGYEIWAAH, Assistant Professor 

Faculty of Hospitality and Tourism Management 

Macau University of Science and Technology 
 

 
 

 
 

Examination of perceived risk in drone food delivery services 

Jacey Ja Young CHOE, Assistant Professor in International Integrated Resort Management 

Faculty of Business Administration 

University of Macau 

 

 

 
 

Developing a measurement scale for cultural values and norms of Chinese mass travelers 

Eve Lianping REN, Assistant Professor 

Tourism College 

Institute for Tourism Studies 

 

 

CHAIRED BY 
 

John AP 

Professor and Director of the Global Centre for Tourism Education & Training 

Institute for Tourism Studies 

 

 

For details and to register your attendance: 

http://itrc.ift.edu.mo/research-exchange-forum 

GREATER BAY AREA 

http://itrc.ift.edu.mo/research-exchange-forum


GREATER BAY AREA TOURISM RESEARCH EXCHANGE  
15:00-17:00, Wednesday, 13th March 2019  

Forward Building, Taipa Campus, Institute for Tourism Studies 
 

 

 

POWER IMBALANCE, INTERDEPENDENCE, AND STAKEHOLDER RELATIONSHIPS IN TOURISM:  

THE CASE OF KAIPING DIAOLOU WORLD HERITAGE SITES, CHINA 

Bing ZUO 

School of Tourism Management, Sun Yat-Sun University 

 

Abstract 

Although stakeholder theory (ST) has long been a premier framework for understanding 

stakeholders’ roles in sustainable tourism development, it is unable to explain stakeholders’ 

behaviors toward partnership and to predict inter-stakeholders’ relationship in a destination. This 

research goes beyond stakeholder theory and turns to the resource dependence theory (RDT) 

to build a predictive model of stakeholders’ behaviors toward partnership for the development 

of tourism. Analysis of field interviews with three key stakeholders, e.g. government, developer 

and community residents, in the Kaiping Diaolou World Heritage Sites confirms the RDT that, the 

power asymmetry and interdependence on partnership structure stakeholders’ behaviors. 

Different stakeholders respond to resource dependencies by forming resource-controlling 

interorganizational arrangements. The greater the power imbalance between two stakeholders, 

the lower the likelihood of cooperation between them. The greater the mutual dependence 

between two stakeholders, the higher the likelihood of cooperative arrangements like alliances 

or joint ventures between them. The reformulation of the resource dependence model 

advanced in this study contributes to better understand how stakeholders manage partnerships 

to acquire resources. It has significant potential in explaining how different organizational 

structures emerge among tourism stakeholders. The study concludes that RDT is more adequate 

than ST to interpret tourism stakeholders’ behavior, and suggests a more detailed empirical 

synthesis of its predictions in the tourism field. 

 

About the speaker 

Bing Zuo is Professor of Tourism Management. She is the Assistant Dean of School of 

Tourism Management, Sun Yat-Sen University, and member of the Committee of Experts 

on Tourism Discipline Construction of China Tourism Association (CTA). She was educated 

at Sun Yat-Sen University and obtained her Ph.D in Human Geography in 2008. She was 

also Visiting Scholar at the University of Waterloo and University of South Australia. She 

has published books, journal articles and some edited volumes in the field of tourism 

economics, community empowerment, and red tourism. She gained several Best Paper 

Award in 2011, 2012 and 2014 of the China National Tourism Administration (CNTA). She is 

now the editorial board member of Journal of Travel Research, Tourism Economics, the 

Chinese Journal of Tropical Geography and Tourism Forum. Her recent research projects 

include studies of the economic impacts of tourism (especially in tourism and economic 

growth), tourism and community development, red tourism, and housing wealth effects 

on tourist consumption. 
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UNDERSTANDING CULINARY TOURIST MOTIVATION, EXPERIENCE, SATISFACTION, AND LOYALTY 

USING A STRUCTURAL APPROACH 

Elizabeth AGYEIWAAH 

Faculty of Hospitality and Tourism Management, Macau University of Science and Technology 

 

Abstract 

Research on culinary tourism lacks an empirical examination of the relationship between 

motivation, experience, satisfaction, and loyalty. 

Drawing on the extant literature, this paper examines the relationships between antecedents 

and outcomes of culinary tourist participation in cooking classes using a structural equation 

modelling approach. Based on a convenience sample of 300 international tourists at cooking 

schools in Chiang Mai, Thailand, the structural model confirmed direct and indirect 

interrelationships among four main constructs of the study. It was found that culinary tourists’ 

motivation positively influences both the culinary experience and satisfaction; and that the 

culinary tourist experience is positively associated with both culinary tourist satisfaction and 

loyalty, suggesting that the more tourists are motivated to participate in cooking classes, the 

more experiential value and satisfaction are perceived. 

Moreover, the more experiences encountered at the cooking class, the more satisfied and 

loyal the tourists become. 

Understanding the key motivators and elements of satisfaction in cooking classes can 

contribute to the achieving of sustainable destination loyalty. 

The findings are relevant to Destination Management Organisations (DMOs) as part of 

developing sustainable strategies that are in line with specific culinary needs and experiences 

of cooking class participants. 

 

About the speaker 

Elizabeth Agyeiwaah is Assistant Professor at the Faculty of Hospitality and Tourism 

Management, Macau University of Science and Technology, Avenida Wai Long, Taipa, Macau. 

She received her PhD at the Hong Kong Polytechnic University. Her research interests include 

sustainable tourism development, small and medium tourism enterprises, and tourist studies. 
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EXAMINATION OF PERCEIVED RISK IN DRONE FOOD DELIVERY SERVICES 

Jacey Ja Young CHOE 

Faculty of Business Administration, University of Macau 

 

Abstract 

This paper explored the types of perceived risk involved with using drone food delivery services. 

Furthermore, this study investigated the relationship between perceived risk and image of 

drone food delivery services. Lastly, this study examined the effect of image of drone food 

delivery services on desire, intentions to use, and willingness to pay more. This study collected 

data from 331 respondents in Korea. The three types of perceived risk (i.e. time risk, 

performance risk, and psychological risk) have a negative influence on image of drone food 

delivery services and thus aids in increasing desire, intentions to use, and willingness to pay 

more. The concept of perceived risk was applied to the context of drone food delivery services 

in this study in combination with other understudied concepts, image, desire, intentions to use, 

and willingness to pay more. This study is one of the first studies that applied those significant 

concepts to the context of drone food delivery services, even though there are a large number 

of papers in the technology field. Thus, the findings of this study will be important to foodservice 

companies when building successful drone food delivery services. 

 

About the speaker 

Dr. Jacey CHOE is an Assistant Professor in the Department of Integrated Resort and Tourism 

Management of Faculty of Business Administration at the University of Macau. She received her 

BSc and Msc in Nutritional Science & Food Management from Ewha Womans University, Korea, 

and PhD in Hotel and Tourism Management from Hong Kong Polytechnic University, Hong Kong. 

She has working experiences in industry and research institutes in both Korea and China. Her 

research interests are psychological and cultural aspects of food, food technology and culinary 

tourism. 
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DEVELOPING A MEASUREMENT SCALE FOR CULTURAL VALUES AND NORMS OF CHINESE MASS 

TRAVELERS 

Eve Lianping REN 

Tourism College, Institute for Tourism Studies 

 

Abstract 

This study aims to explore the cultural values and behavioral norms of Chinese mass travelers 

based on travelers’ consumption experience with budget hotels, which is recently emerged 

hotel sector in China. A measurement scale is developed following the main steps 

recommended by Churchil (1979). The scale incorporates three dimensions (eleven items), 

including traditional virtues (five items), relational values (three items), and choice norms (three 

items). The scale is further validated through confirmatory factor analysis. Further testing of how 

these values and norms affect consumer behavior becomes possible. 

 

About the speaker 

Dr. Lianping Ren is currently an Assistant Professor at the Institute for Tourism Studies, Macau. She 

holds a doctorate from the School of Hotel and Tourism Management, the Hong Kong 

Polytechnic University. She obtained her Master Degree from the University of Warwick, Britain. 

She is is a Certified Hospitality Educator, qualified by the American Hotel & Lodging Educational 

Institute in 2009; she obtained Certification of Hotel Industry Analyst jointly issued by the 

American Hotel & Lodging Educational Institute and the Smith Travel Research. She is also the 

Academic Coordinator for Tourism Retail and Marketing Management Program (also to 

oversee business management subjects). Her research areas include hotel service quality, 

consumer behavior in hotels, traveler experience, hotel branding and strategic study, etc. Her 

research result has been published in top tier international journals. Dr. Ren’s academic position 

also includes editorial board member of Journal of Global Scholar in Marketing Science. Dr. Ren 

is appointed to be one of the committee members of the Quality Tourism Service Accreditation 

Scheme in Macau since 2016. 


